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Abstract
Comparison of Oriental Princess Brand image perception with Cute Press affects consumer
choice of products in Muang Chiang Mai Its purpose is to study and compare Oriental Princess and

Cute Press brand image perception using a questionnaire is a data collection tool for 200 consumers
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of the Oriental Princess brand and 200 equally aware of the Cute Press brand. The data were then
analyzed using math statistics values such as percentage, mean, standard deviation, and independent
sample T - test was used to test the perceived differences in the brand image of Oriental Princess and
Cute Press.

The results of the research revealed that most of the respondents had a high level of
perception of the brand image of Oriental Princess and Cute Press that affects consumers' purchasing
in all 6 areas and have a perception of the image Brands that differed statistically at 0.05 were
benefits and users. Since the benefit aspect has a Sig. 0.000 which is less than the statistical

significance at the 0.05 level, it can be concluded that the perceived benefits of the brand's brand
image are statistically significantly different and on the user side the Sig. 0.000, which is less than the

statistical significance at the 0.05level, it can be concluded that the perception of brand image on

the user side is statistically different.
Keywords: perception, brand image
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